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Objectives 1. To acquaint students with the nature and formation of stereotypes, prejudice 

and discrimination. 
2. To enable the students understand the factors responsible for social influence. 
3. To enable the students understand concept, factors responsible for aggression, 

and various techniques related to aggression management. 
4. To make students understand the basic features of group behaviour. 

Detailed syllabus 

Unit  Contents of the syllabus Number of 
Lectures 

1 STEREOTYPING, PREJUDICE AND DISCRIMINATION  
1.1. Definition and causes of prejudice 
1.2. The Nature and Origins of Stereotyping 
1.3. Prejudice and Discrimination: feelings and actions toward Social groups. 
1.4. Why Prejudice Is Not Inevitable: Techniques for Countering Its Effects. 
 

12 

2 SOCIAL INFLUENCE  
2.1. Conformity 

2.1.1. The Sheriff study and the Asch study 
2.1.2. Factors affecting conformity: Cohesiveness, group size and            
         Social norms 

2.2. Specific compliance techniques 
2.2.1 The Foot-in-the-Door technique 
2.2.2. The Door-in-the-Face technique 
2.2.3. The Low-Ball technique 
2.2.4. The That’s-Not-All technique 
2.2.5. The Pique technique 

2.3. Obedience: Milgram’s research 
2.4. Motives for helping: Altruism and egoism 

14 

3 AGGRESSION 
3.1. Aggression: Definition and nature. 
3.2 Causes of Human Aggression: Social, Cultural, Personal, and 
      Situational. 
3.3. Some Useful Techniques for Prevention of Violence.  
3.4. Some Useful Techniques Control of Violence. 

13 

4 GROUP BEHAVIOUR  
4.1. Definition of Group Behaviour and Basic features of group and    
       group decision making  

4.1.1. Group structure and cohesiveness  
4.1.2Biased use of information in groups, group polarization and 

15 



         group think.  
4.1.3. Competition versus cooperation: Classic studies and     
          determinants 

4.2. Effect of presence of others : Social facilitation, social inhibition, social 
loafing, social impact, de individuation, sensory overload, and locus of 
control. 
4.3. Leadership styles influencing group behaviour. 
4.4 .Definition and process of communication. 

 Total Number of Lectures 54 
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